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hree  things changed Debbie
Brink's life: a vacation, an evening
shower and a bar of soap

While raveling iy Morth Casoling with
her family im 2000, Brink passed & naiu-
ral soap stand and bought a bar for her-
sl and a fow for her Friends *T used i thad

Craght, and 1 owas amazed at how soft my
skin fell,” Brink recalls.

Intrigued by the effects of the natural
swap, Brink researched soap-making, took
1 fow classes and soon was creating natu-
ral soaps and shea butter lotion bars out

of her basement. By 2003, Debbic and her |

husband, Bill, launched Pure Enchani-
meni, a natural personal-care company.

Their signature lotion bar is o comby-
nation of shea butter, avocado, almond
and jojoba oils, a littke becswaz 1o hdp
the bar solidify, vitamin E and a wouch of
fragrance or essential oil. Packaged in an
easy-open tin (and less messy than its lig-
wid coumterpart}, the lotion was Debbie's
first product. Now, about 75 percent of
Pure Enchantmeni’s sales come from the
bostiom bar and foot balm.,

But she didn't get into the business look-
1 b make lots of mney. | st bl i,
ard 1t wias fun,” Debbe says, "1t was some-
thing pretty, small and nice. | never really
thought about the big picture.”

Still, the big picture has been hard for
her to ignare, I the first year, the compa-
ny doubled in size and has seen steady 25
19 30 percent growth every year since.

The Brinks’ products can be found in
me than 30 salons, spas and specialty
boutiques in 11 states, including Pennsyl-
vania's luxurious Memacolin Woodkands

Beson, which, according o Bill, bought

| into their producis the same day he pitched
| it. The Brinks now create a private label for
| Memscolin, which distributes the producis
| in promotional gift

At the end of July, Bl chosed a deal with
the Hudson Hnml:l's-. HaE;.nh'qr Hirpurl shore,
called Hudzon News Six store locations at
Cleveland Hopkins International Airport
and weven at Balumore/Washington In-
ternatmasal will festure countertop
displavs of travel-size wermons of |
Pure Enchantment bstion and (oo
balm bars, These produsts are con-
sidered  “airport-friendly”™ because,
coming in & solid frm, they don'
fall under the 3-1-1 mle for car-
ry-on lnggage {3-ounce contain-

1% inskde a 1 quart plastic bag and only ane
bag per traveler).

Pure Enchantment had beem a sade
b for e RI:HJ::-‘ Hivir 1:::-1||_:I||.- Lin-
til this year when Diebbie, wha worked for
the Chacago Titke Co., and Ball, & read es-
tate agent, beft their respective jobs to pur-
sue the venture full time,

Debbie made all Pure Enchantroent
products in the basement of their home
until December, when the couple moved
inte their new Rocky River headouar-
ters "I got (o the point where it was too
much,” and soaps and lion bars were
taking up every room of the howse.

Debbie is half scientist,
half baker as she stands in the small kich-
e that books as clean and sterile as a hos-
pital lab. She sill makes every soap and
loticn bar by hand. Her methods are self-
I.'.IIJEhI. I!|"||-|'|-|.|3|"| ks and a few .u:ru'r-nuk-
i“E clasies. What 2he hag |h1:l'l.'ll."i.‘| h.'l.-, |_'u.-rr|
meestly through trial and ervor = some-
times a little more ervor than she'd like,

“It was funny — all the books said, ‘Make
sure o use a stainkess steel pot,’ bt they
never said why,” Debbie recalls, Tt was the
first time she tned making soap at home,

Admittedly, curiosity gt the betler of
her. Bypassing the rules, Debbie started o
mix in & different metal pot. “Trnmedixte-
Iy, Black stuff started powning wp. And al-
st immediately, the carbon monoxide
alarm went off,” she recalls, learning the
hard way that the reiction between the
chemicals in seap and the aluminum in
cookware causes a big mess. Now every-
thing she uses is stainbess steel.

“This whole thing has been a learning
experience,” she says,

Diebbie has found the iiJ:IlPJL"I' wllper k.wpx
her '|.'u.'r.|d1.u.'l. thie better bt 1elle. When Deb-
bic started making soaps, she had 20 fra-
grances i a variety of cobors, They were

It started as a hﬂbb}", blosscmed into a side business and now, a local line
of natural personal-care products called Pure Enchantment has grown into one
Rocky River couple's full-time venture,

nice to look at, but “people weren't using
them,” x|1|,-sl..'|'|."a "'I'I'|.qr:,- WeT !:l||lli|'||gI them
in their bathrooms as decoration,”

The same simplicity applics with the
produst name, Sales of her citras-scent-
ed bar were dow when it was marketed as
hlam Sunset, By renarming it for the actoal
scent combination — orange patchouli —
it flew off the shelves, She abo carrics ou-
cumnber melon, oatmeal milk and honey,
cocomut lime verbena, almond, lavender
rosemiary and a fragrance-free variety.

Customers with ecFema, rossoea, peor-
asis and eldesly customers with extremely
dry skin have all said the same thing abou
Pure Enchamtment: It cleared up their
skin irrtationg. The |:|.u.|'|'ﬂ|: [ ] rm'i\-'rd
] E_Iﬁwi:llﬁ letter of recoanmmendntisn froun
dermatologist Dr. Helen Torok at Trllium
Creck Dermatology in Meding, who wrote
the couple that she “highly recommends
these products to celleagues for their pa-
tents with dry, sensitive skin.”

“So many people have skin problems
because they are using a harsh soap,”
Thebsbie says, cxplaining mest commaercial
soaps remave the glycerin (good for yvou)
and keep the lye (not so pood for you), “so
you e beft with a detergent bar.”

Pure Enchantrent's products do exactly
the opposite. By the time the bar is feady
for commercial use, the Iye i gose and at's
the glycerim that still rermins. *Ouar bars
are not just something that smells nice and
looks I:'|i|!-|:'. it's also l{l:n.u:| for g.'l.u.l,' ik L= L

Daeblyie EEEW Up i & :I'quul:r' o entrepre |
meurs, from her grandparents to her father, |
She rememibers constantly brainstorming,

basiness ideas with a high school frend.

She briefly made gift baskets and sold |

Mary Kay and Avon products. She loved 1o |

ke b 1t cookies, lri-,--: wr bremd = and
picked up cross-stitch and cake decorating,

1 always wanted to do something and |

make it my own, [Soap-making) is some-
thing that combined the creative side of
e aned baking side of me,” she says,
Mow, she and Bill see an open market
ter bramd their product & conswmers be-
., wome more oonscious of what they
1 cat amd what they put on their skin
“W'e have such a great oppormanity
with the current freney of the green
msovement. Delibae sy, "P.,-u"lll,:
are more aware and want natural
products. And we want o brand
our name 10 that market.” =
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